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Today {50 mins

Q&A

Hello

{10 mins

Context Of Change

6 Trends to Inspire

Great Work to Inspire



Things have never changed so fast before.  

But will never change so slowly again.



Not everything is changing.







Some changes bring threats. 

Some opportunities.



Some Don’t Matter 















My job is to provoke a debate about this. 
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Today

Context Of Change{45 mins

Q&A

Hello

{15 mins

6 Trends to Inspire

Building a Career for the Future

Great Work to Inspire





Video



Social



Commerce



News



Content Marketing



Native



“We look at the present through a rear-view mirror. 
We march backwards into the future”

Marshall McLuhan







A bolt on approach.



PR Media Retail CRM BTL ATL +



PR Media Retail CRM BTL ATL Interactive



PR Media Retail CRM BTL ATL Interactive Social



PR Media Retail CRM BTL ATL Interactive Social Mobile



PR Media Retail CRM BTL ATL Interactive Social MobileNative? 
VR? 
SnapChat? 
Pokemon Go? 
Bots? 



Digital Garnish





Home Depot





IKEA











‹#›

Today 6 Trends to Inspire{45 mins

Q&A

Hello

{15 mins

Context Of Change

Building a Career for the Future

Great Work to Inspire



The Post Digital Age: 
6 Themes to inspire.



Digital  Disappears1

















Tom’s Takeout

The internet isn’t important.

The digital divide only exists to businesses.

Ban the word digital



Infinite  Screens

2















Retail	  picture.	  

















Tom’s Takeout

The internet isn’t important.

We will be watching more stuff than ever before.

Content quality is what matters

One day virtually all media will be digital, programmatic, and addressable



More  Intimate  Screens  and  Data
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Unlock	  your	  phones	  now.



Unlock	  your	  phones	  now.



Unlock	  your	  phones	  now.

Pass	  to	  the	  person	  next	  to	  you.



Movie	  theatre



TV



Desktop



Mobile



Watch





Tom’s Takeout

We’ve the best canvas you could ever imagine for advertising.

Let’s work around the opportunities, not the constraints.



New  Realities4



The  First  VR









The  First  AR
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Tom’s Takeout

We’re going to get an even better canvas for advertising and retail.

Let’s make some measured bets.

But VR may be more like gaming.

AR may bring about a strong reaction in society



More  Mediated5
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Nearly  all  incremental  media  is  mobile
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Peak  Attention?



Tom’s Takeout

Let’s assume people have no attention span. 

First line on any brief should be about making someone care.

Default unit of time should switch from 30 seconds to 3



Insidious  Advertising6







NATIVE















Ambiguity



Personalization  /  Automation  /  Thinner  Web

6













Anticipatory  Computing



Personal

8



Voice

6



AI



Forget Gimmicky Innovation For Press At The Edges.

Forget the Advertising From The Past.

Innovate In Advertising From The Newly Possible.











Look Forward Not Back



Trust Your Heart 
Be Comfortable With Ambiguity.



Beware the Expert



Ad people are great solutions, get bigger problems.



See Change in the context of the past.



  We’ve the best canvas we’ve ever known.



Clients actively looking for solutions



Prize is big



Best Time Ever to Work in Advertising.



Thanks

@tomfgoodwin


